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Question your Way to a Niche Marketing Strategy 

Sometimes the best answer to a question is another question. In fact, sometimes the best way 
to find out an answer is with a series of simple, yet effective questions. This little habit forces 
your mind to think and relays all the outcomes in an effort to find the right solution. 

You can use the question game to find the perfect niche marketing strategy for your business. 
Asking questions relating to your product, your target market, your niche marketing methods 
and your future goals for your business will help determine what will work best for you. 

Niche marketing deals with finding the right segment of the market to achieve large sales 
volume and profitability to survive and prosper as a company. In other words, niche marketing is 
a vital tool to build your business. 

To help find your niche marketing strategy ask yourself the following W’s: 
Who? Where? What? And Why? 

The Who:

• Who do you want to benefit from this product? 
• Who is your target audience? 
• Who would need this product?
• Who would want this product?
• Who would be able to afford this product?
• Who would not be able to afford this product (and how can this be fixed)? 

The Where:   

• Where would be the best location to sell this product? Online, in a store? 
• Where would be the best location to advertise? On buses, on billboards, In washrooms?
• Where would this product or service come in handy? At home, ln the office, at the gym? 

The What:

• What exactly am I selling or offering? 
• What makes this product better than any others similar to it?
• What makes this product different than any others? 
• What would make me stop and look at this product or niche marketing scheme?
• What is the best method of niche marketing? Online, television, brochures, etc? 
• What do I want to get out of my business? Millions of dollars, community respect, 

cherished customers? 
• What would make me look at an advertisement for this product? 

The Why:

• Why would anyone want to buy my product or service?
• Why is this product special?
• Why is this product in demand? 
• Why do I love this product? Or, do I actually love this product? 
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Still not sure if niche marketing is right for your business? Think about all the advertisements 
you’ve seen today and ask yourself these final questions: 
Which ones stick in your head? 
Are they advertisements for generic soap? 
Or are they advertisements about things you actually are interested in? 

My guess is - the latter. 

Secrets to a Successful Niche Market Business

Got the perfect product? 
Found the right niche? 
Ready to promote it to your target audience? 

Okay great! You’re ready for niche marketing. Niche marketing is essentially marketing directed 
towards your niche or your targeted consumer group. It is an extremely efficient marketing tip 
which cuts down marketing costs by directing your advertisements to those in your specific 
niche. 

Below are the three secrets to a successful niche marketing plan which will help your business 
grow into the profitable company you’ve always dreamed of owning. 

First, you must address your clienteles’ unique needs. 
What are the benefits of your niche product? What is unique about it? How will it affect each 
personally? All of these questions need to be answered in your niche marketing plan. 

For example, say you’ve created a shampoo that highlights the red in your hair, making it soft 
and shiny. You must target people with red hair, focusing on their unique needs, as a redhead, 
to have extra shiny, extra fiery hair. 

Second, you must learn the market lingo. 
Different niche markets have different languages and jargon. You must learn these ‘hot buttons’ 
and communicate with the audience from the inside. Make sure they understand that you are 
one of them during niche marketing. 

For example, if you are marketing a new weight loss meal program directed at new moms who 
are trying to shed the baby weight, you cannot act like you hate children and like you’ve never 
been on a diet before. You need to identify with your audience and this means speaking ‘mom 
talk’. 

Thirdly, you need to test the market. 
Find out your direct competition and use niche marketing as a way to differ yourself from them. 
Check out websites, magazines, and brochures to see how you can spin your product directly to 
your niche market. No existing competition? Don’t take this as a good sign. It may mean others 
have tried and failed. This makes it even more important to target your audience when niche 
marketing. 

As an example, let’s say you have created a new diaper that is better than all the other diapers 
combined. However, there is a lot of stiff competition for diapers out there. Most advertising is 
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directed towards caring moms who worry about comfort and leakage protection. Try niche 
marketing towards clueless fathers who want a diaper to be as easy to change as possible. 

So there you go; three simple secrets to making the most of your niche marketing method and 
getting you the customers you need to develop your ambitious dream into a successful reality. 

Small Online Niches Big Tool for Small Business Marketing  

Hunting down small online niches could prove to be profitable especially to small businesses. 
While this is true many still overlook the need to expand their search to uncover new 
unexpected market niches. 
 
Keyword research is a significant inseparable part from niche marketing research. The basic 
concept is to check out the competitiveness of a keyword. 
 
Sad to say, that is not the end of your work. To really break into profitable niches, you have to 
research deeper. Fortunately, there are tools to assist you. 
 
Ways to expand your search: 

• Try to check websites, which unite people according to their interests. Chances are you 
will be surprised to uncover the niches you never thought of. 

• If you already have a broad niche in mind, but want to narrow it, search for news on your 
topic and see what the top viewed pieces are. 

 
Be creative and innovative when conducting market research. By doing things differently from 
other niche marketing competitors, you are one step ahead of them. 
 
Niche marketing is effective because it allows you to operate in markets that are less 
competitive, which means you have the potential as a new or seasoned marketer to capitalize 
on big opportunities with relative ease and far less cost. 
 
Niche marketing can be particularly good for people new to Internet marketing and niche 
marketing can be the key to riches because it allows you to compete on a level playing field. 
 
If you pick the right niche you can build your site, establish yourself as an expert, sell your own 
products, and recommend other people’s products. The opportunities can be endless and good 
money can certainly be made. 
 
The people who make the most money niche marketing are those that know how to find the 
perfect balance between competition and search volume. Not only that but they know how to 
analyze the nature of a niche market to determine how much potential it really has before they 
enter it. 
 
By doing this they find markets that can make them big money very quickly, faster than most 
people think possible. Then when they do find the markets they will also know how make sites 
that will capitalize on them as effectively and efficiently as soon as possible The result? Big 
profits, easily and quickly. There is no doubt that niche marketing, though often a tricky game 
can be wildly profitable when done right. It’s just a question of knowing where to look. 
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Targeting Keywords and Optimizing Your Website  

Niche marketing is a simple concept that involves targeting very specific keywords and 
optimizing your website for those specific terms. This practice can help a business, even one in 
a very competitive online category, to gain an advantage in search listings. 
 
Small businesses that operate on a local level can gain from niche marketing online simply by 
targeting a keyword or phrase that also includes their location. 
 
Niche marketing works because you target people that are searching more specifically for 
something. And these are the people most likely to call you or buy from you. 
 
This process is like a traffic filter because you get the right people looking at your site. 
 
The return on your investment can be much greater through niche marketing because you 
generally spend less money than you would to compete and rank for highly competitive 
keywords. With a generalized approach to marketing, you might get a lot of traffic, but only a 
very small percentage of that traffic will turn into new business for you. 
 
A niche business market consists of a targeted audience and a business that has the same 
needs and interests, which is easily identified and can work well together. 
 
Niche marketing in general is to find a business niche that has a great product to offer and 
providing that product to a highly targeted prospect. 
 
Find a specific product that you are passionate about. Your chances of becoming successful will 
be greatly improved. This will keep you focused on building your business and generating a 
reasonable amount of income while you manage your time and effort into it. You will actually 
love waking up in the morning to look forward to a business that you love. 
 
You can define your niche by doing research on the product and the niche business market 
before you even begin to promote anything. You need to be able to answer certain questions 
and get the right answers if you are to succeed in niche marketing. 
 
Is there enough demand for the product or service? 
 
Do research on appropriate keywords. You will get lots of suggestions of what people are 
looking for. 
 
Having a niche business market that you can dominate without much competition is certain to 
succeed. 
 
You could be an Internet marketer who caters to everyone, and then battle over price to pick up 
each client. Or you could become the best in the world in a niche of Internet marketing and 
those who fall in that niche come to you every time. 
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The Four Basic Musts to Niche Marketing

Niche Marketing is one of the best ways to attract the type of clientele you want to the product 
or services you are planning to sell. Niche marketing lets you focus on a certain group of people 
you want to purchase your product. With niche marketing, you can cancel out all those people 
who wouldn’t be interested in your product and direct your attention to those who would. 

So, let’s break it down. What exactly is needed in niche marketing? 

First, you actually need a product or service, something that is unique and specific enough to 
attract the right clientele. This product is often a spin off of something mainstream companies 
sell or something that is in demand in your demographic. 

Like camping? Perhaps your product could be a tent small enough to fit in a fanny pack. 

Secondly, you need to narrow your market to a specific niche. Look at all the characteristics of 
people including age, geographic area, personality, income, lifestyle, and marital status. All of 
these things will be directly related to your niche marketing pitch. 

For your small fanny pack tent concept, your niche market would most likely be outdoorsy, 
adventurous active people, between 20 and 40, with regular incomes (and weekends off for 
camping expeditions), etc. 

Third, find out what resources, capital, land, knowledge, labor, special skills and talents you 
have for understanding what creating this product entails. Before you can actually begin the 
process of niche marketing and selling your product, you need to look at the economics. 

How much is your fanny tent going to cost? What about labor, resources and marketing? How 
much money can you set aside for each? 

Finally, you’re ready for the fun part- the actual niche marketing of your product. This is when 
you need to develop a marketing scheme. Aim for types of media your target audience will look 
at and stick with advertisements directed towards your niche market. 

When niche marketing for your fanny tent, advertise in outdoorsy magazines, on online websites 
for camping and during television programs related to outdoor recreation. Focus on the compact 
size and the quality of your fanny tent, letting your niche market know that, although it is small in 
size, it is big in durability. 

Niche marketing is all about finding the right consumer for your unique product. Following these 
four musts on niche marketing, your business will be taking the first steps in the right direction. 

The Secrets of Discovering a Great Niche 

Niche marketing is hot. It always will be. The reason being is that a great niche has many 
followers but not much competition. Until it gets discovered by the masses and then exposed 
until it runs dry. So what are the secrets to discovering a great niche? 
 

7



Niche marketing matters if you want to make money online. It is probably one of the easiest 
ways to make money in a short amount of time. 
 
Niche is the smaller part of something bigger. In marketing terms, that means a small group of 
people in a certain group who would be looking for your product. 
 
This is what niche marketing in general really is. 
 
Niche marketing has many advantages, but the one that stands out more is the fact that you are 
targeting a specific group of people who are already hungry buyers. That makes your work 
much easier than just putting up a product and hope that someone buys it. 
 
The beauty of e-commerce is that you don’t have to pound the pavement in search of buyers. 
However, you must still help your market find you amongst the billions of web pages competing 
for its attention. Strategically selected keywords can be your best friends in attracting niche 
traffic that is willing to spend. 
 
There are millions of people surfing the web with a few bucks to spend on a good fix, and if you 
can articulate the right fix to the right prospect, you’re in business. Anyone who says that niche 
marketing will exclude too many potential buyers doesn’t know why he is in business in the first 
place. Moreover, a prospect pool with no common reason to buy from you is a headache that 
will cost time, money, and more patience than your sanity can afford. Get over your desire to be 
popular with the whole wide world and instead choose a niche. 
 
If you know not only who your customer is but how he thinks and feels, you can select keywords 
that will lead prospects straight to your front door with cash in hand. Resist the urge to think in 
terms of product or service naming conventions, although you may end up using some. People 
in your target audience may not be aware of such terms, especially if you provide a niche 
product or service that has not yet been commoditized in the marketplace. Answers are what 
your best customers will pay for. And if the answers you provide are not easily duplicated 
elsewhere, they will pay handsomely. 

To Niche Market or not to Niche Market

Did you know that 20 per cent of buyers consume 80 per cent of product volume? 
So, to a business owner, what does this mean?

Basically it means that a small group of consumers (20 per cent) are buying most of the product 
(80 per cent). So, if you focus on just this 20 per cent, then you’ll sell much more product with 
much less effort, right?

Exactly! And this is what niche marketing is all about. 

Mainstream marketing targets a large group of people with no particular focus in mind. It tends 
to use generic advertisements that may, or may not, affect everyone. In most cases, these 
advertisements pass by people like cars on a highway, no one giving much thought to the 
message or the product being advertised. 
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Niche marketing however, focuses on a certain group of people and directs their product and 
message towards them. Although the target audience is smaller than in mainstream marketing, 
the message actually gets through to many more customers. 

So why niche marketing? What’s so great about targeting a certain group? 

First off, niche marketing is cost efficient. Because you are focusing your niche marketing 
strategy on your ‘heavy users’, those you use your product the most, you are eliminating the 
extra costs involved in advertising to a large segment. 

Instead of spending high costs on advertising during primetime television when you receive the 
largest market segment or using expensive billboards in the heart of the city, you can narrow 
your niche marketing strategies to smaller (and cheaper) areas where your target market will 
most likely see it. 

For example, you can advertise online if your target audience are Internet-savvy, or at the local 
gym if your clients are fitness fiends. 

Secondly, niche marketing is more personal. Customers grow to respect your product and the 
service you provide because it is uniquely catered to their needs. It is specific and individual and 
this is something all consumers want. This develops into customer loyalty, which means your 
business will continue to grow. 

Wouldn’t you rather purchase a product that you know is good quality rather than picking up the 
generic cost-effective brand? Saving money isn’t everything and consumers are well aware of 
that. 

And finally, niche marketing is an effective way to expand your clientele and your business. 
Because you are targeting, communicating with, selling and obtaining feedback from the 
heaviest users of your product, you will be able to change and develop based on their needs. 

Niche marketing connects with the customers. And, in the end, isn’t that what your business is 
all about? 

Understanding the Effects of Niche Marketing

Have you ever been to a store and been blown away by the specific selection, the 
knowledgeable sales staff and the quality of goods? 

Or, perhaps you’ve noticed an advertisement that targets exactly what you’re looking for in the 
precise setting you’d use it in, even applying the same mind frame and attitude that you 
possess.  

Well, if you have, you’ve been affected by niche marketing. 

Niche marketing is a type of marketing geared towards a certain group of people for a specific 
product. Businesses use niche marketing by gearing their advertisements towards this certain 
niche hoping to attract the right group of people to their product or service. 
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Some may think that niche marketing seems like a silly waste of time and effort. Why focus on 
one type of populace when you can attract all sorts of types.

Although mainstream markets use this method, appropriately called ‘mainstream marketing’, to 
attract a larger clientele, niche marketing helps specific markets prosper because of their 
individuality and unique attitude towards quality of service and goods. 

But is this actually effective? Does niche marketing actually work on the average customer? 

A good way to understand the effects on niche marketing is by putting yourself in the consumer 
position. 

Ask yourself, what would you do? 

Let’s say you discovered you had a heart problem and needed special pills to stay healthy. 
Would you go to WalMart where the marketing suggests it’s the one stop shop for everything 
from underwear to bleach? Would you pick out the generic brand of heart pills, most likely sold 
to you by a teenager? Would you trust your health to something as impersonal and generic as 
WalMart? 

Or, would you go to a specific health store where the niche marketing focuses on personal care 
and attention directed at each and every customer? Would you choose the store where the 
sales assistant actually understands what you need and what would work best? When it comes 
to something as important as your health, would you really risk it? 

Most wouldn’t. This is one of the reasons niche marketing is so effective and why finding your 
perfect niche market is one of the best things you can do for your business. 

Leave WalMart in charge of generic socks. 
Leave Costco in charge of bulk diapers. 
Leave niche marketing in charge of finding the right clients for your business. 
And leave those mainstream markets behind. 

Using Niche Marketing to Draw Website Visitors 

If you plan to use niche marketing to draw visitors to your website, here’s a few tactics that you 
can use to make money in niche marketing:

• Fully utilize all of the research mechanisms that you can find in order to make sure that 
you truly understand your niche and all of its nuances. This requires understanding 
what tools are best to use so you can understand what your target niche market does 
day to day, where they spend their time online, and what makes them tick from a 
personal and business perspective. 

• Clearly define who will make up your niche market and make sure that the people in 
that niche market are willing to pay for the solution that you provide to their problems.

 
A niche is a clear subset of a larger category.
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After clearly defining your niche market, you should make sure that they are willing to pay for 
your services. The easiest way to determine this in the online world (other than using common 
sense) is to find websites that may be close to, or even in your niche, and see if those websites 
charge a fee for their services.
 
Niche marketing doesn’t differ from any other online search engine marketing, posting relevant 
content is the best way to get the right type of traffic to your niche marketing site.
 
Niche marketing caters to a distinct and select group of people who need what you have to 
offer.
 
Utilize the search engines to make it easy for your niche market to find your service or product. 
Niche marketing is the easiest way to be successful on the Internet if you do the proper 
research.
 
Niche marketing is all the rage these days online and offline.
 
Niche marketing is all about definitions. The goal is to define an untapped group of consumers. 
Once defined, the goal is to come up with a solution to their needs. Finally, you need to define 
the best marketing vehicles to reach the prospects with your solution to their needs. Get these 
steps in order and you should see excellent results.
 
There are so many pros to niche marketing that it’s hard to know where to begin. The biggest 
positive is the fact you are competing against a limited number of competitors. This makes it far 
easier to both catch up to and surpass them.
 
An additional positive of niche marketing is the nature of your prospects. Because they are in a 
niche, there is a very good chance that nobody has offered them solutions to their needs.

Why Niche Marketing

Essentially, niche marketing is narrowing the focus on your potential market and creating 
products and services directed at this targeted audience. 

Both big and small companies, businesses just starting out and businesses that have been 
around forever, use the niche marketing scheme. However, it is usually sought out by smaller 
businesses that have a special product for a specific group of people. 

An example of a niche product is healthy-lifestyle meals. This is directed towards the niche 
market of health conscious individuals or those who want to become fit and thin. Thus the niche 
marketing would focus on promoting active living, losing weight and feeling and looking your 
best both inside and out. 

Niche marketing pulls away from the mainstream market and focuses on a smaller sector of 
potential customers. 
 
But why?

Why would you want to narrow the market to include less people? 
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Wouldn’t you want to attract the most people possible in order to produce the most sales?

Not necessarily. And here’s why: 

Even though you are limiting your focus area in numbers, through niche marketing you are 
getting the clients who want what you specifically are selling or offering. This allows you to focus 
your marketing towards this niche, saving precious time, money and energy. 

For example, say you create a mainstream marketing strategy targeting 100,000 people. 
However, only 1 per cent is actually interested. That’s a lot of wasted marketing effort and 
money to only attract 1,000 customers. However, say you use niche marketing, focusing your 
attention to a certain target of 10,000 people. Out of those 10,000, 20 per cent are interested 
and you’re left with double the number of customers. 

Even though niche marketing limits the number of people you are directing your product or 
service to, it attracts more customers. People see hundred of advertisements a day and don’t 
even blink. They do not connect or make focus with these products. They literally look right 
through them. 

On average, only twelve advertisements stick into a person’s brain per day. 

These are the advertisements directed towards their niche, towards products or services that 
they could actually use. And this is why niche marketing works. 

So, ask yourself. Do you want to promote a product that hundreds of people look through 
everyday? Or, do you want your product to be one of the twelve that remain in focus? 

Exploring Niche Marketing Strategies 

No matter what type of business you run, there’s always a niche marketing strategy waiting to 
be explored. Whether you run a service business, product business or if you have an 
informational website, ultimately, to reach your target market or niche, you want to find a 
solution to a problem for your customers and visitors. It doesn’t have to be a life-threatening 
problem. Just make your customers’ life easier or better in some way.
 
General website niche marketing tips:

• Price your products appropriately for your target market. This doesn’t necessarily mean 
the cheapest price. 

• Include informative articles on your site that will appeal to your target market and help 
establish you as the expert in your field. 

• Advertise on websites or in publications that reach your niche.
 
If you’d like to target more than one distinct market with your online business, set up a separate 
website for each market. Set different prices and service options that will appeal to your market.
 
If you’re developing your own product, always look to see where you can solve a particular 
problem or fill a need for your target market. Keep your product lines simple and targeted for 
your niche marketing.
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If you plan to really make a success of your site, you really need to target your niche marketing.
 
When you want your online business to grow, first you need to be sure about your target 
audience and then market your products or service accordingly.
 
It is important to locate your niche market, when it comes to any kind of business. As many 
businesses have discovered, niche marketing can be the key to creating a successful business 
platform. As the marketplace continues to expand and become increasingly more competitive, 
so does the demand for specialized products and services. Unfortunately, understanding how to 
find these niches, and market to the segment of the population interested in these markets can 
be quite a challenge.
 
To access these niche market groups, you will have to do research to see where you can find 
them.
 
Once you have successfully found your niche, then you will know how to service that niche. You 
will be able to tell exactly what they life, their age group, and whether they will spend money on 
a product that you want to offer or not. 

Finding Large Profits in Small Niche Markets 

Niche marketing is the process of finding small market segments with large profit potential.
 
Niche marketing is the process of marketing to a specific group of buyers, such as people 
located in a certain geographical region, or people with a specific hobby or interest, with the 
objective of achieving dominance of that market segment.
 
Niches are involved in niche marketing, the process of finding market segments that are small 
but potentially profitable nonetheless. Illustrative of this is the fact that the quality of the product 
or service sold will generate customer satisfaction and, consequently, customer loyalty. The 
result is profitability garnered through a solid market base that trusts in the ability of the product 
or service to really deliver.
 
Those who engage in niche marketing know that determining the potential of a niche before 
doing everything else is a must if you want to save all the time and effort that might be wasted if 
you plunge into everything head on. Building a niche marketing site that proves to be profitable 
should be done after an unsatisfied customer demand is identified, and niche marketing the site 
appropriately by reaching out to customers the best way possible is what niche marketers 
should consider if they want their business to reach skyrocketing success.
 
Just by virtue of how people use the Internet with their search behaviors, marketing specific 
niches has become a doable business model. Basic niche marketing strategies have been 
established. There are methods that work exceptionally well for those that take the time to learn 
more about the online marketing of niches.
 
Niche marketing is just a job to identify the gaps in the market which haven’t got dug yet, and 
build a business around it.
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Niche marketing means buying or selling a product or service in a special area of demand. All 
that really means is that a product or service is being sold to the people who are most interested 
in that particular product or service and not to the world in general.
 
One of the things that make niche marketing so attractive to sellers is that their advertising 
budgets go further. It costs less to advertise to a specialized market than it does to advertise to 
a broader market.

Finding Your Business's Niche in Online Marketing  

You will hear over and over again that the quickest way to find success on the net is niche 
marketing. So, what is niche marketing? 
  
Niche marketing can refer to both marketing and business choice. In and of itself, niche 
marketing refers to finding a segment of the general market for a service or product line. One 
then develops a solution for the needs of that segment and then markets to it to get the word 
out. 
  
Niche marketing translates just as well to the Internet. One of the biggest mistakes made by 
new businesses on the web is biting off more than they can chew. The point is to focus both 
your site and niche marketing on a segment of the market that is not already dominated. 
  
What is niche marketing? The best way to make a lot of money on or off the web. 
  
Niche marketing is a powerful method of creating for yourself a lifelong income and career doing 
something you find very enjoyable. 
  
High level steps for niche marketing: 

• Brainstorm a specialty skill set. Find out what you are good at, or what you like doing. 
Notice the needs of your own that you are serving by being good at those skills. Other 
people will have similar needs. 

• Research and identify one or more niche market sectors. Carefully research and identify 
every possible demographic group that might be interested in your specialty skills. 
Packaging your skills in different ways often will lead to new niches in which to market 
successfully. Think of needs that people have, and how your skills can help meet those 
needs. 

• Identify, test market, and develop products and services. For every identifiable need you 
can think of, identify a product or service (or better yet, more than one, across a range of 
prices) that will meet that need. 

• Measure, adjust, and expand. Business today is a daily challenge to survive and 
prosper. You must continually measure your progress, adjust your strategies, and 
expand the scope of your business to stay ahead of your competitors. And if you are 
successful, you will have competitors. This is a sure sign that you are doing it right. 

  
Niche marketing is not a new concept. Companies and individuals have been using this strategy 
for decades. 
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 Cost-effective and extremely efficient in sustaining growth, niche marketing is quickly becoming 
every small business’s secret weapon for generating massive profits. It’s easy to tell when 
you’re dealing with niche markets. Most of the time, they aren’t being served by competing 
products. But more importantly, you know you’re dealing with a profitable niche market when 
you discover that it has potential growth with no real competitors. 

Is Your Product Niche Marketing Worthy

There are three main things to ask yourself when determining if your product is able to enter the 
niche market you want. 

First, do you have customers who are accessible? 
This comes down to niche marketing your product for the right people in the right area. 
Demographics, age, income and gender all play an important role in this. Don’t advertise a 
feminine product in an all-male gym.

Let’s say you have a product that will help farmers grow more crops. You need to somehow 
figure out a way to communicate this product to them. There’s no point in advertising on 
billboards in big cities that farmers hardly ever frequent. 

Make sure you have a clear niche marketing strategy to easily attract your customers. 

Second, does your niche market have the potential to grow?
Does your niche product have the potential to grow into something huge? Or it is a one-time 
thing that clients will only ever buy once? What about future business? When niche marketing 
your product, you need to consider the lifespan of the product. Sometimes niche marketing isn’t 
the best way, especially if your product is a one-time thing. 

For example, if you are selling a toothbrush that never needs to be replaced, then it might be a 
good idea to mainstream this product, directing it to everyone rather than to a certain niche 
market. If niche marketing this product, what happens when all your clients are satisfied? They 
will never need to purchase from you again. 

Niche marketing is great for those products directed at a targeted group with their individual 
needs as the focus. However, make sure your niche product has the potential to grown into 
future sales. 

Third, is your product already established on the market? 
If so, then niche marketing may not work. The key is to take an already existing product and 
transform it into something a niche market would use. Or, develop something that does not 
exist, but should. A little competition never hurt anyone but if a large and well-known company is 
already selling the same product in the same niche market, it is going to be hard to convince 
your audience to switch to your product. 

As an example, the Swiffer Sweeper combines sweeping and mopping into one easy motion. It 
is well known and trusted by everyone. Niche marketing this same product under a different 
name to a specific group of people, say, university students, is not going to help you much. 
However, changing the Swiffer into a smaller version, one that fits inside a dorm room desk 
drawer, might just work. 
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So, before you jump into niche marketing, ask yourself these simple questions to find out if your 
product is niche marketing worthy. 

Get Rich Using Internet Niche Marketing Techniques 

You can make Internet niche marketing very profitable as long as you study the industry and 
make an honest effort to learn everything about the industry. Even if you lack a formal 
education, you can excel in Internet niche marketing as long as you understand the industry's 
key elements. These key elements include selecting a niche carefully, organizing an effective 
niche marketing campaign, and learning the trends in the industry. 

Selecting a niche carefully is an important component of a smart Internet niche marketing 
campaign. A niche is a specific subdivision of a broader category. The owner of a niche website 
can create quality content that is highly informative and accurate. Knowledge of a particular 
niche subject is one of the first factors you must know when you select a niche. Ideally, you 
should select a niche that interests you and you know a lot about. 

The second factor is to look for a topic with a large potential audience but not many other 
websites are competing for the attention of these Internet users. An exceptional niche website 
can enter a crowded market and excel but it does take more effort because customers tend to 
be loyal. Swaying them can be more difficult than winning the loyalty of new customers. 

Once you have selected a niche, it is time to orchestrate an effective Internet niche marketing 
campaign. This campaign may include commercial websites, informative websites, message 
boards, e-newsletters, email campaigns, or any combination of these components. Most likely 
you will include websites as part of any Internet niche marketing campaign. It's important to 
develop keywords relevant to the niche and optimize your websites for these keywords. 

High search engine rankings will bring in traffic but it is equally important to capture your visitor's 
attention. 

Remember that Internet niche marketing keeps evolving and it is important to stay current with 
new trends in the industry. You don't ever want to be left behind in your niche marketing. 

One way to stay current with the latest trends is to participate in message boards focused on 
Internet niche marketing. Through these communities, you can voice your opinions on different 
niche marketing strategies. Smart Internet marketers can use this information to formulate your 
own opinions and test strategies, which they are discussing as new and innovative. 

You can find informational websites offering instructional articles and success stories, message 
boards offering a place for those involved or interested in the industry to share information or 
ask questions, and commercial websites offering classes and other instructional services. 

Luring Hungry Buyers through Niche Marketing 

Niche marketing has many advantages, but the one that stands out more is the fact that you are 
targeting a specific group of people who are already hungry buyers. That makes your work 
much easier than just putting up a product and hope that someone buys it.
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Every scheme and method you can find to augment sales would be very beneficial and a key 
part to this is found in niche marketing.
 
Nobody ever puts up an Internet niche marketing e-commerce site that doesn’t expect profit. 
Monetizing your website traffic and the skillful use of niche marketing will optimize your chances 
of making the best out of it.
 
You can tell if a niche is profitable in a number of ways. The niche may not be heavily marketed 
to simply because it is not marketable and you should consider this possibility. You will find 
some niches have heavy search volumes and a lot of competition. Although it could clearly be 
profitable, if your product or niche marketing effort is not top notch and efficiently promoted it 
might fail because of the high level of competition. 
 
When done right, it is very easy to do niche marketing. Test and promote your products 
properly, using a variety of methods and you will find that in no time, you should be halfway 
through conquering the niche marketing field.
 
Niche marketing is simply one of many ways to increase the profits for your business. If done 
correctly, niche marketing can open up new avenues of products and or services that will benefit 
both you and your customers. However, before you jump in with both feet you need to make 
sure that you have done your homework.
 
Without doing the proper research, starting a business in any market is risky to say the least. 
You want to be sure that you are able to hit within your target market. Even if you already have 
what you think is a great business idea and are just looking for ways to expand, treat your new 
niche marketing idea like you are starting from scratch.
 
Niche marketing implies finding a particular segment that has high profitability within the 
mainstream market. 
 
Advantage of niche marketing:

• Better targeting to the right audience 
• Less or negligible investment 
• More focused approach 
• High traffic 
• More chances of repeat readers and customers 
• Higher rate of investments and profitability

Making Good Money through Successful Niche Marketing

Everyone is always talking about niche marketing and how you can make good money if you 
dedicate yourself and target the right niche.
 
Here are a few quick questions and ideas to ask when trying to find and target a new niche 
market:
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• Make a short list of your passions. Not only will you have an interest in your new niche 
marketing area, but if it’s one of your passions, then you should know a lot about the 
topic and what you are talking about. 

• Is this a profitable niche? Once you have a few ideas and passions written down, take a 
look at them and see if there is a high demand or big money being spent in these 
markets. 

• Is there a demand for this niche? Nearly just as important as how much people are 
willing to spend on your niche product or service is how many people actually want it. 
Map out your passions and niche markets and see which opportunities make the most 
sense.

 
These are just a few questions and tips to consider when starting in a new niche marketing 
area. Niche marketing can be very fun and profitable, or very frustrating and a waste of time and 
money. Before jumping into a new niche market, make sure that you take the time and effort to 
map out your business plan.
 
In the offline world niche marketing has been extremely important for many years. Many 
businesses have made a name for themselves in the online world as well once they recognize 
the importance of niche marketing.
 
Finding a tightly defined group of people and keeping in touch with their hopes, dreams, desires 
or problems is how niche marketing works. Information is the primary purpose why people go 
online since it is the information highway. You need to define your corner of this information 
highway if you want to have people notice you and your business.
 
Niche marketing is beneficial to your business whether you are offering products or services.
 
Niche marketing will drive people who are specifically interested in your product and service to 
your website. By having a niche market you will get customers that are already looking for your 
product and service.
 
A niche is simply a product category that people are looking for and that doesn’t have 
overwhelming competition on the supply side of the demand and supply equation. 
 
Niche marketing studies how consumers develop affinity towards a product or service. It is 
always a good idea to market as if fulfilling truly unique needs. Of course, one of the most 
effective tools of niche marketing remains a website.

Niche Marketing Can Make a Small Business Appear Large 

 While niche marketing has been an important element in the business world for years, it is 
gaining tremendous momentum in the online marketing realm. Many experts believe that niche 
marketing is the quickest way to get maximum exposure. The trick is knowing how to manage it. 
 
Although the web has leveled the playing field because it allows small businesses to keep 
overhead to a minimum, economies of scale still count to some degree. This can make it difficult 
for small online businesses to compete with larger ones on price alone. The solution to this 
dilemma is to offer a product or service that sets you apart from the competition. 
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Bear in mind that a niche market is simply one distinct piece of a market. Finding your niche is a 
matter of identifying a need that has not been filled by other professionals in your industry and 
finding a way to meet that need. 
 
So how do you go about cashing in on a niche market of your own? Here are some ideas: 

• Follow your passion. What is it that you feel passionate about? What are your hobbies? 
What are your areas of expertise? Your chances of succeeding are much greater if you 
do something you love. 

• Do your research. 
• Define your market. Decide who will make up your niche market and make your product 

or service so attractive that they are willing to pay for it. 
 
If done well, the return on your investment through niche marketing can be substantial since you 
generally spend less money than you would to compete and rank for highly competitive 
keywords. With a generalized approach to marketing, you get a lot of traffic, but only a small 
percentage of that traffic will turn into new business for you. By design, niche marketing attracts 
fewer people, but the traffic is highly targeted. Of that traffic, a greater percentage of new 
business can be generated. So what’s your niche? 
 
If your website is not producing as much revenue as you’d like, chances are you’re guilty of not 
targeting your audience sufficiently. 
 
Today’s business environment is so competitive that a small business’s best bet is to focus on 
developing niche products where there is less competition from large firms. 
 
You need to focus on one thing that you love and create a lot of good content. 
 
Unique content written for an extremely focused niche market is a sure ticket to promotional 
success. 

Niche Marketing for Visibility and Accessibility  

If you believe that defining your niche market means choosing a hard, cramped, and confining 
space, no wonder you resist. 
 
People who bring their heart and soul to their work will resist niche marketing that tells them 
they must restrict the ways in which they offer value to the world. The good news is that 
choosing your niche market will do exactly the opposite. It will free you to be the biggest, most 
authentic, and most complete offer possible. 
 
A good niche market is one in which: 

• You are highly visible and easily accessible to the people who are most likely to benefit 
from your work, including prospective clients and customers, prospective collaborators 
and partners, and others with whom value-adding activities are most likely to be mutually 
beneficial. 

• You can employ the widest range of your talents, skills, and training. 
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The key to your online niche marketing strategy will be recognizing and defining an unfilled or 
partially filled niche. 
 
If your company doesn't have the mammoth clout of a Fortune 500 corporation, then you must 
find a niche between the immense players and adapt yourself to thrive there. And that's what 
small companies can learn to do very successfully, filling small voids left by the big players. 
 
How can small businesses thrive if the niches seem pretty narrow indeed? So long as you can 
deliver your goods or services across distances, on the Internet your marketplace is the nation. 
And, if you have the vision for it, the world. 
 
To succeed you must be able to see the Internet's hugeness as a market, and at the same time 
comprehend that even the narrowest kind of business can find enough customers to thrive. 
 
What are you good at? What do you enjoy? What are you strong in? What do you have to offer 
that is fairly unique? How can you leverage your present strengths? Take what you know and let 
it empower your vision to see clearly the niches out there. 
 
Look to the customers you know best. What are they asking for? What would they like? What 
keeps them from fully realizing their own success? You may have some key insights. You may 
be able to develop a new or improved product, service, or business process that, coupled with 
the Internet, can make a big difference. It's your interest and training that gives you the vision to 
see these opportunities. Look closely at the niches. 

Niche Marketing for Your New Business

Starting your own business? 
Looking for the perfect marketing tactic? 

The first step is simple.
It’s finding the perfect niche market for your business.
So what is a niche market? Basically, a niche market is a specific group of people who want to 
purchase your product or service. 

But how do you get them into the store? How do you let them know about your niche product? 

This is where niche marketing comes in. 
Niche marketing is marketing for a target group of people on a certain product. Niche marketing 
focuses on connecting the right customer to your specific product or service. Business 
flourishes because you are providing a market for something unique and customer-specific. 

Enjoy playing soccer but wish you could play all the time even after dark? There are millions of 
potential soccer stars out there with this exact same desire. 
Your product could be a glow in the dark soccer ball. Your niche market would be soccer buffs 
and hopeful soccer superstars who eat, sleep and breathe soccer. Your niche marketing 
method would be connecting this product to the type of person who would buy it. 
Advertisements of famous soccer players kicking the ball, commercials of soccer experts 
rushing through the dark with only the light of your product to guide them: this is niche marketing 
and this is what’s going to get you the business success you want and the clientele you need. 
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Advertisements directed towards your specific clientele are the best way to attract customers. 
Niche marketing allows your product or service to connect to the customer. 

Niche marketing affects their potential clientele like mainstream marketing cannot. Pretend you 
love soccer. Think about this: what would most likely get your attention and your business? A 
mainstream advertisement showing a soccer ball and player and the logo of a company? Or, a 
niche marketing method that displayed your specific glow-in-the-dark soccer ball being kicked 
through the streets like a glowing moon? 

People who love soccer have generic soccer balls. In fact, they probably have a whole closest 
full of them. They are now looking for something unique, something different, and something 
that will give them the extra edge. This is where your product and niche marketing come in. 

Finding the right niche marketing technique will inevitably find you the right clientele for your 
product. At the end of the day, isn’t that what advertisements are meant to do? 

Niche Marketing in Every Sized Business

Niche marketing is a standard and economically sound method to advertise.  For one, it directs 
the right types of clients you want to your products. For two, it can save a ton of money on 
advertising, as you only need to promote to one specific niche group. And three, it is the 
quickest and easiest way to get the attention of the consumers you want without wasting effort 
on those who don’t necessarily care. 

Perhaps this is the reason why all corporations, from new businesses to small companies to 
large household name firms, use niche marketing. 

New businesses take full advantage of niche marketing as it allows them to focus their minimum 
budget on exactly who they are looking for. By focusing their niche marketing to the right 
clientele, they are making a clear connection to only those they are targeting. 

If you are starting a new business tutoring foreign Asian exchange students, then directing your 
niche marketing on Asian radio stations and multi-cultural television channels and putting your 
billboards in ESL schools will direct the right attention without wasting money on mainstream 
markets. 

Small businesses thrive with niche marketing because it relates to the personal needs of each 
client. Small businesses cater to the unique and specific wants of their niche market, which 
adds a more personal experience. In fact, most small businesses prosper in niche markets 
because of the loyalty business model. Each customer is treated special with products and 
services catered directly to what they want. 

For example, a small bakery that specializes in making cakes could prosper using niche 
marketing. Let’s say this bakery uses personalized pictures, digitally scanned and then made 
into the cake topping. Targeted towards those looking for a unique and special way to celebrate, 
this niche marketing scheme could lead to thousands of returning customers, wanting 
individualized birthday cakes, wedding cakes, graduation cakes and Valentines Day cakes. 
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However, it’s not just small corporations and new businesses that use niche marketing. Now 
large corporations are making the switch to niche marketing in order to direct a certain type of 
audience to their certain products. 

Companies such as McDonalds, which has always targeted the mainstream busy people on-
the-go or children who want tasty calorie-packed cheeseburgers rather than healthy option 
meals, has now added a Healthy Choice Menu. Through niche marketing, McDonalds is 
relaying this Healthy Choice Menu to target active living people. 

So, no matter what size business you have, consider making the switch to niche marketing and 
make the most out of your advertisements. 

Niche Marketing Provides Big Profits for Small Businesses

Niche marketing allows your business to be a big fish in a small pond. And that can pay off in 
big way. Niche marketing means focusing your business on a targeted segment of the 
population, whether it’s a specific geographic region, a particular demographic group, a select 
industry, or some other group of people with shared interests. These smaller markets are often 
overlooked by mainstream companies, which give you the chance to swoop in and land their 
business.
 
Defining your niche can be the key to a viable business venture.
 
Identifying your niche market is the first step to attracting them to your business. Each niche 
market is as unique as the individuals within that market. To appeal to them, you have to learn 
as much as you can about them. 
 
Even if your business offers a wide variety of services and products to a large portion of the 
population, you can still benefit from niche marketing. Some of your products or services may 
be targeted at a specific segment of your customer base.
 
Finding out which keywords your potential niche marketing customers are looking up can help 
you determine exactly what those customers want and by using the best keywords, you can 
bring customers directly to your site when they use search engines.
 
Differentiate yourself while not choosing such obscure search terms that a customer wouldn’t 
even think to type them into a search engine. As your brand evolves, so will your niche 
marketing. Watch the trends in your industry to constantly keep up with what your customers 
are looking for.
 
Niche marketing can be defined as a marketing tactic which is focused on a subset or a part of a 
market sector. This is a highly specialized area which can give high profitability because you are 
catering to a specialized audience and scraping out unwanted traffic. By virtue of a niche 
market, one addresses a group of potential customers who are not addressed or attended to by 
mainstream players. For the niche business market, this potential can result in a large share of 
the profit pie. 
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One of the famous niche marketing strategies is to find a targeted and specialized customer 
base from the smaller segment of a large market, and promote a product or service to this 
niche.
 
Niche marketing follows a premise wherein it identifies the target group who would be interested 
in buying the product and who would show an inclination to buy it or subscribe to it.

Niche Markets Online

Do you have a fantastic idea for an online website? 
Would you like to see your passion grow into something more? 
One of the best ways to do this is with an online business like a membership site. 

Membership sites are a booming multi-billion dollar industry that continues to expand. 
Essentially, a member site is your own creation where you can offer exclusive ideas, articles, 
knowledge and stories in a field you’re passionate about. Members pay to access the website 
information that you publish, which inevitably makes you profit. 

It’s similar to running your own business but it’s online. However, it uses the same concepts of 
business and one of these concepts in niche marketing. 

Using niche marketing for your online website is the quickest way to target your niche market. 
However, just like in tangible businesses, there are rules that apply to your specific niche 
marketing strategy in order to assure you get the maximum exposure to your specific clientele. 

Check out these four basic rules to online niche marketing to make the most of your worldwide 
web-business venture. 

Find your Niche

The first step in niche marketing is targeting your specific group. Online it is more important than 
anywhere to be extremely specific. Don’t just target a certain passion, like golf. Target a certain 
gender, level and lifestyle. For example, base your site on female golfers at the medium level 
who want to improve their game. 

Research your Competition

Online competition is fierce is almost every niche market. Whether you want to direct your site 
to golf, or camping, or parenting, you will need a niche marketing scheme that differs from 
everyone else. Google your competition’s web-pages and find out what niche marketing 
techniques they’ve used. Then take what they’ve used and find your own unique niche 
marketing strategy that will blow away these other sites. 

Use Keywords

Keywords are words designed for the Internet that comes up most frequently in Google and 
other search engine searches. Check out Google Keywords to discover which keywords are 
used most and how to absorb them into your website. 
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Join an Affiliate Program

Affiliate programs are essential for your niche marketing strategy as they direct your potential 
niche market to your sight. Basically affiliate program seek out smaller segments of markets and 
develop and promote their website and product in exchange for a small residual income. 

With these tips on using niche marketing to your full advantage on the web, a successful online 
business is just a click away. 

Online Marketers Cash In on Niche Marketing  

As more and more people turn to the web to find the information and products they need, 
opportunities for online marketers to cash in has never been greater. Buyers now look to the 
web to find countless products and services not available in their own local areas. Niche 
marketing is a simple marketing technique you should be using with your online marketing. 
Targeting small sections of the vast online consumer marketplace is one the fastest and surest 
ways to produce an online revenue stream. 
 
The web and niche marketing has opened up this whole new area in the worldwide 
marketplace. Delicately balancing supply with demand, no matter how obscure or unique the 
product or service may be. Narrowing down and targeting a specific market niche or group has 
proven to be a very effective online marketing strategy. Internet marketers and webmasters who 
have searched out and optimized for these small niche markets are reaping the rewards. Those 
marketers who find the niche markets where there is high demand but very little competition are 
benefiting the most. All a marketer has to do is find the keywords or phrases potential 
customers are using to search for the products they want to acquire. 
 
The objective is to find little known niches where there is great demand but very little 
competition. 
 
Niche marketing is not a complicated process. Anyone can take advantage of these small 
marketing niches and exploit the demand for countless products and services that have little or 
no competition. There is no reason why you shouldn’t turn the information highway into your 
own private source of income. Your bottom line will be the first to thank you. 
 
If you don’t find a niche market for the product or service you offer, you will have a difficult time 
being successful. Most newcomers who wish to do business on the Internet often market to 
everyone they can find with the expectation that everyone will do business with them. They 
have not yet found their niche market. 
 
A niche market is composed of individuals and businesses that have similar interests and 
needs, which can be readily identified and that can be easily targeted and reached. 
 
Finding a niche for your business means finding a great product or service for a highly targeted 
audience. 
 
Find a niche product or service you are passionate about. This will greatly improve your 
chances of being successful. Why? Because it’s the only way you’re going to be able to devote 
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the kind of time and effort to create a meaningful website, build up the right traffic, generate 
worthwhile income, and enjoy what you’re doing. 

Planning Ahead for Solid Niche Marketing Success 

You can achieve niche marketing success much more quickly if you have a solid plan.
 
The Internet is a big place and there are thousands of people competing with you. By narrowing 
your focus, you’ll get traffic that’s much more likely to convert. If you can find a niche that’s 
looking specifically for the product you’re promoting, and if that hasn’t got a lot of competition 
niche marketing to it already, your chances of making sales will go up a lot higher.
 
The narrower you can make your promotional focus, the better you’ll do. All it takes to use niche 
marketing to increase your earnings is a little time to research which niches are potentially the 
most profitable.
 
Niche marketing is unique in that it appeals to a certain focus group. The products developed in 
this realm of business are typically scarce in the mainstream. This approach to sales is 
innovative, making it ideal for the Internet.
 
As you learn more about niche marketing, you begin to appreciate the core reasoning behind 
this type of venture.
 
Advances in technology can easily lead to a fresh niche market.
 
Entrepreneurs who have a head start on the hottest new niches will fare better in the end. They 
will have already cornered the market by the time other marketers decide to adopt them.
 
Competition is generally scarce since you are a pioneer in the specific niche. Less competition 
translates into easier sales.
 
Explore subjects you genuinely like. You may find your marketing niche is right in front of you. 
Make a list of your favorite topics and consider different services or products that would fit the 
bill.
 
Watch the news and take note of current trends. The trick is to try to anticipate what new trends 
will be emerging in the near future.
 
Avoid following the crowd. If you find a lot of competition in a certain niche, you might want to 
reconsider your choice. That is, unless you have an innovative approach that you haven’t seen 
yet.
 
True entrepreneurs are inherently inventive. They do not follow convention and they have 
original ideas. Originality and innovation are fundamental elements of niche marketing.
 
Just because you have an online business and have the whole world as your potential market, 
doesn’t mean you should try to reach the whole world with your website.
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